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Abstract

The main objective of this study is to investigate the moderating role of knowledge management in the relationship
between the application of management accounting methods and company performance. This research is descriptive-
survey in nature. The statistical population comprises financial managers, accountants, and staff in the management
and economics departments of companies listed on the Tehran Stock Exchange. Using Morgan's table and a simple
random sampling method, 134 individuals were selected as the sample. Data were analyzed using Structural Equation
Modeling (SEM) and the Partial Least Squares (PLS) approach. The results show that there is a significant relationship
between the application of knowledge management and the use of management accounting methods, and this
relationship indirectly affects company performance. Moreover, the moderating role of knowledge management in
the relationship between management accounting and company performance was confirmed. By focusing on the
moderating role of knowledge management in the relationship between management accounting and company
performance, this study offers a novel perspective on integrating knowledge management tools with management

accounting techniques. It can improve managerial decision-making.

Keywords: Knowledge management, Management accounting, performance.

1| Introduction

In today’s competitive, complex, and rapidly changing world, access to accurate and up-to-date financial and
accounting information, along with mastery of management knowledge and familiarity with scientific

decision-making techniques, is considered an essential tool for organizational survival and growth [1]. With
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the intensification of competition among organizations and increased pressure to enhance productivity and
efficiency, attention to intangible assets, especially knowledge management, has become one of the primary
sources of creating sustainable competitive advantage. To respond to environmental challenges and make
strategic decisions, organizations are inevitably required to leverage both individual and organizational
knowledge [2]. Knowledge management is a multidimensional concept that emphasizes the acquisition,
storage, sharing, and application of knowledge. It involves managing both explicit and tacit knowledge, as
well as organizing and utilizing intellectual capital. In this regard, the use of modern technologies and
advanced information systems enables organizations to leverage knowledge management tools for processing,
storing, and transferring both structured and unstructured knowledge [3].

In management accounting, knowledge also plays a central role. Accounting data becomes valuable only when
it is propetly analyzed and interpreted, transforming into meaningful information and then into usable
knowledge. Management accountants, relying on their insight, experience, and specialized knowledge, play a
key role in analyzing financial information and supporting strategic decision-making [4]. Accordingly,
knowledge in management accounting can be considered an extension of the general definition of knowledge
in management, since accounting data without interpretive knowledge is inherently meaningless and lacks
decision-making utility. The management accounting system not only provides managers with the information
needed for decision-making but also delivers comprehensive reports for evaluating the performance of
managers, employees, and operational processes [5]. At the same time, in accordance with the Code of
Professional Conduct, management accountants are obliged to continually enhance their knowledge and
professional skills to maintain their professional competence and integrity [6]. This professional responsibility

reflects the significance and position of knowledge in management accounting activities.

Given the above, it can be concluded that knowledge management and management accounting are two
fundamental and interconnected components of the modern organizational structure. To enhance
performance and support strategic decision-making, organizations must use management accounting
methods within a knowledge-based framework. Accordingly, the present study aims to examine the
moderating role of knowledge management in the impact of applying management accounting methods on
company performance. The significance of this research lies in the growing need for organizations to develop
knowledge capabilities and strengthen information infrastructure, particularly in the financial and accounting
domains, as prerequisites for growth and innovation. Existing evidence indicates that knowledge
management, as a strategic factor, can enhance the effectiveness of management accounting methods and

significantly improve organizational performance [7].

From this perspective, the key research questions arise: Is there a significant relationship between the
adoption of knowledge management and the application of management accounting methods? How can
knowledge management strengthen or moderate this relationship? How can the simultaneous implementation
of these two approaches lead to improved company performance and the creation of sustainable competitive
advantage? Answering these questions can lead to a deeper understanding of the interaction between
knowledge systems and management accounting tools and offer practical strategies to enhance decision-
making and performance in organizational environments.

2| Theoretical Foundations and Hypothesis Development

2.1| Knowledge Management and Management Accounting Techniques

Today, knowledge management is not solely driven by economic pressure; an essential aspect of knowledge
management is the effective behavior of individuals [8], [9]. Knowledge management is a process that can be
used precisely to define a decision-making problem, determine its components, and generalize them. In a
structured decision-making situation, knowledge management can be effectively used to explore a set of goals
and strategic options interactively [10], [11].
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Managers seck informed advisors to help them make better decisions. Management accounting essentially
represents the role management accountants can play by leveraging the latest scientific advancements to help
managers fulfill their duties effectively. In shaping a company’s strategy, they rely on a combination of
acquiring and storing explicit knowledge along with managing intellectual capital [12]. In this context, they

play a key role in achieving organizational goals [1].

Knowledge in management accounting can be linked to the definition of knowledge in knowledge
management. Accountants use their wisdom and knowledge to interpret accounting numbers and data [13].
According to modern experts, knowledge management is an organizational issue that seeks to control
employees' intangible and spiritual capacities, expetiences, and skills. Today, some scholars believe that the
knowledge management approach is gradually replacing total quality management as a measurement and
evaluation tool within the quality approach [14].

Management accounting in Iran has not yet attained its rightful position. This issue is evident not only in
manufacturing institutions but also clearly observed in educational and service centers. The development of
management accounting in Iran is debatable not only in quantitative terms but also in qualitative terms.

Although in recent years, efforts have been made in the country to introduce the nature of knowledge-based
companies, particularly regarding the employment of management accountants in economic enterprises, such
as the approval and admission of students in the management accounting specialization within the accounting
field, the establishment of the Management Accounting Association, training expert management

accountants, and holding conferences as appropriate by relevant authorities.
2.2| Knowledge Management and Company Performance

The adoption of knowledge management adds greater value to a company's overall performance and helps it
operate more efficiently, creatively, and productively [15], [16]. The benefits of implementing knowledge
management initiatives, from the technical to the strategic level, influence the organization's culture and
overall productivity. Other advantages of knowledge management include improved competitive
responsiveness, prevention of costs and wastage of intellectual capital, strategic orientation, and fulfillment
of globalization needs, as well as job and organizational effectiveness [17-19]. Companies that continuously
and systematically embed knowledge into their business processes to achieve goals can attain greater success
[20-24].

Companies achieve self-satisfaction through the level of knowledge management adoption, which leads to
varying degrees of knowledge sharing and application [15], [25], [20]. Drago et al. [21] and Suchahio et al. [25]
note that adopting knowledge management in business results in enhanced business performance. They
confirm that company performance is influenced by knowledge management adoption through two main
pathways: first, knowledge management can help create knowledge, thereby improving company
performance. As long as knowledge management adoption is linked to company performance [27], it plays a

vital role in enhancing company performance as well [28].

The effects of knowledge management adoption and the application of management accounting methods on
company performance have been examined in several separate models. Therefore, it seems necessary to
combine knowledge management adoption and the use of management accounting methods into a single
unified model of company performance and to investigate their causal relationships. Most importantly, based
on mediation research by Baron and Kenny [29] and Wu et al. [30], it is hypothesized that adopting knowledge
management plays a significant mediating role in the impact of applying management accounting methods on
company performance. Hence, examining the moderating role of knowledge management adoption appears
essential.

2.3 | Management Accounting Techniques and Company Performance

Management accounting methods facilitate managers' decision-making by planning, organizing, managing,
and evaluating the company’s strategic business processes and performance through the collection,
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processing, and transmission of information. Traditional management accounting methods, such as
budgeting, cost-volume-profit analysis, and variance analysis, which focus on internal company concerns and
adopt a financial approach, are no longer considered efficient tools for providing sufficient information for

decision-making in today’s dynamic business environments [31-33].

Previous research [34-306] confirms that applying management accounting methods in businesses leads to
greater adoption of knowledge management [33], [37]. Besides providing managers with the necessary
information for decision-making, management accounting systems are also used to prepare reports for
evaluating the operational performance of managers and their subordinate staff [38], [39]. Knowledge
management relates to the systematic and purposeful use of knowledge within the organization and its
application in activities to achieve organizational goals and mission. Its objective is to prevent repeated
mistakes and make decisions based on organizational knowledge [40]. To achieve competitive advantage,
companies must connect their control tools to more advanced management systems such as activity-based
costing, total quality management, and balanced scorecard, and integrate financial and non-financial

information to meet specific customer needs [32], [41].

Furthermore, the use of management accounting information is a determining factor in improving company
performance [37]. In a study by Ajibowoladi et al. [42], a positive relationship was reported between the
implementation of management accounting methods and company performance. Wang and Han [37] also
claimed that greater use of management accounting information helps improve business managers'
performance. Ji and Simon [43] provided evidence on the role of accounting information methods in
enhancing company performance. Therefore, existing evidence on the relative impact of knowledge
management compared to the application of management accounting methods on company performance is
very important for managers' decision-making regarding the implementation of both in business. However,
it seems necessary to compare the extent of the impact of knowledge management adoption and management

accounting methods on company performance improvement [44], [45].
2.4 | Hypothesis Development

In today’s turbulent and competitive environment, organizations seek tools and methods to improve
performance and achieve strategic goals. One of these tools is modern management accounting techniques,
which aim to collect, process, and analyze relevant financial and non-financial information to help managers
make effective decisions. Techniques such as activity-based costing, balanced scorecard, and total quality
management go beyond traditional financial reporting and provide deeper, more practical information for
planning, control, and performance evaluation. Accordingly, it is expected that applying these methods in
organizations will lead to increased efficiency and effectiveness, and ultimately to improved overall company
performance.

However, the effective application of these techniques requires infrastructure that enables their full utilization.
In this context, knowledge management, as a systematic process for identifying, creating, storing, sharing, and
applying organizational knowledge, can play a vital role. Knowledge management enhances organizational
learning, facilitates knowledge-based decision-making, prevents the repetition of errors, and increases
creativity and innovation at the organizational level. When knowledge management is effectively implemented
in companies, it can strengthen the impact of management accounting techniques on company performance
and, as a moderating factor, reinforce the relationship between these two variables. Therefore, it is
hypothesized that knowledge management is not only effective on its own in improving organizational
performance but can also enhance the effectiveness of management accounting methods, and, through the
synergy of these two, lead to better performance for companies.

H1: The adoption of knowledge management has a positive and significant relationship with the application
of management accounting methods.

Knowledge management helps organizations make better use of management accounting techniques by
facilitating learning processes and knowledge sharing. This relationship implies that organizations
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implementing knowledge management systems are more likely to utilize management accounting methods

more extensively and effectively.
H2: The adoption of knowledge management in business is positively associated with company performance.

Implementing knowledge management enables organizations to access, share, and use the knowledge needed
for optimal decision-making, ultimately leading to increased efficiency, innovation, and improved overall
company petformance.

H3: The application of management accounting methods is positively associated with company performance.

Management accounting methods help managers obtain more accurate and practical information for planning
and controlling company performance. This information supports better decision-making and greater

efficiency, directly contributing to improved organizational performance.

H4: The adoption of knowledge management moderates the relationship between the application of

management accounting methods and company performance.

Knowledge management means that the positive impact of applying management accounting methods on
company performance will be stronger and more effective in organizations where knowledge management is
well implemented. In other words, knowledge management can act as a reinforcing factor, enhancing the
relationship between management accounting and performance.

No prior research in Iran has specifically investigated the moderating role of knowledge management in the
impact of applying management accounting methods on company performance. However, several domestic
and international studies have addressed related topics, as outlined below: Ebrahimi and Nournezhad
vanoush [2] presented, in an applied study, a comprehensive model for developing dynamic marketing
capabilities in small and medium-sized dairy companies. Their results showed that strengthening these

capabilities can significantly enhance competitive advantage and improve organizational performance.

Zadeh Gorgan and Mohaqeqzadeh [16] examined the impact of innovation capability and knowledge sharing
on innovation and marketing performance at Parsian Bank in Tehran Province. They found that these factors,
as strategic resources, play a key role in improving innovation efficiency and enhancing marketing indicators.
Malek Hosseini et al. [28], in an applied study, confirmed the role of organizational culture in improving the
financial performance of listed companies on the Tehran Stock Exchange by using modern management
accounting techniques. Their findings showed that the interaction between organizational culture and

management accounting techniques leads to significant improvement in financial indicators.

Rashidi et al. [4] investigated the role of knowledge management in the human resource development process
at the civil registration organization of Kohgiluyeh and Boyer-Ahmad Province. The results indicated that
knowledge management significantly enhances human resource performance and increases employee job
satisfaction. Tahvildari [46] examined management accounting tools and showed that optimal and purposeful
application of these tools leads to increased financial efficiency and profitability of companies. Donnate and
De Palpo [18] explained the pivotal role of knowledge-oriented leadership in improving knowledge
management processes and enhancing organizational innovation. Honarpoor et al. [14] explored the
bidirectional relationship between knowledge management and total quality management, finding that
strengthening knowledge management can lead to continuous improvement in total quality and vice versa.

Huang et al. [9] focused on commitment to knowledge systems and the motivation for personal information
management. They discovered a significant relationship between these factors and the intention to share
knowledge within organizations, thereby facilitating knowledge flow and enhancing organizational
productivity. Mustak et al. [3], through thematic analysis and scientometric methods, identified research trends
in artificial intelligence in marketing and emphasized the vital role of this technology in transforming
marketing strategies.



Explanation of the moderating role of knowledge management in the impact ... 206

Novasari [0] identified key factors such as professional diligence, competence, time budget pressure, and work
experience as influential factors in audit quality, finding that these factors directly contribute to improving
audit service quality. Jassimi and Blanco-Encomienda [5], using the Structural Equation Modeling (SEM)-
NCA method, analyzed the impact of participative budgeting on reducing budget slack and enhancing
managerial performance, with leadership style and leader-member exchange acting as mediators. Sinayah et
al. [11] examined the importance of managerial decision-making styles in the strategic management process
and organizational performance. Their study confirmed that effective decision-making styles lead to
continuous improvement in organizational performance. Finally, Dzenpolyak et al. [12], emphasizing intra-
organizational knowledge sharing and ambidexterity, highlighted the role of knowledge quality as a
determining factor in enhancing company performance. Based on the findings of previous studies and the
identified relationships among the research variables, the conceptual model of the present study is illustrated

in Fig. 1.
Adopting knowledge
management
Implementation of
management accounting | Corporate performance
practices

Fig. 1. Conceptual model of the research [37].
3| Methodology

The statistical population of this study includes managers of the Tehran Stock Exchange. Due to cost and
time constraints related to sampling, a sample was selected using a stratified sampling method and determined
based on the appropriate sample size table for the statistical population. This sample consists of 154 managers
from the specified Karajsi and Morgan regions who operate within companies listed on the Tehran Stock
Exchange, at a confidence level. The selected sample was designed to be representative of the population.
Then, questionnaires were distributed to these 154 individuals, and 136 were collected. Of these, two
questionnaires were excluded due to incomplete responses, leaving 134 for the final analysis.

3.1| Method, Data Collection Tools, and Data Analysis

In this study, the library research method was used to collect data and information for the literature review
and the investigation of previous studies. In the library section, the theoretical foundations of the research
were gathered from specialized Persian and English books and journals. Information on indicators of
knowledge management adoption, management accounting methods, and company performance was
collected through field research. Since the research was a field study using real data, a survey questionnaire
was used to collect data on the study's dependent and independent vatiables. This questionnaire was
distributed among the heads and executive managers of companies listed on the Tehran Stock Exchange. The
collected data on the research variables were analyzed using statistical techniques, and statistical tests for the
hypotheses were performed in SPSS 22 and the Partial Least Squares (PLS) smart software. The method used
in the field research involved a questionnaire consisting of two sections: the first section included general
questions about the respondent (5 questions); the second section contained specialized questions designed to
test the proposed hypotheses (25 questions, divided into 4 parts). The statistical methods employed in this
study can be divided into two categories: Descriptive and inferential statistics. Descriptive statistical methods,
such as frequency distributions and means, were used to examine and describe the general characteristics of
the respondents. In the inferential section, the research hypotheses were analyzed at a 95% confidence level
(5% error level). The questionnaire's reliability in this study was assessed using Cronbach’s alpha, as shown
in Table 1, indicating high reliability for the questions presented.
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Table 1. Reliability of research variables.

Variable Number of Questions Cronbach's Alpha
Adoption of knowledge management 10 0.728
Application of management accounting methods 5 0.850
Company performance 10 0.855
Total Cronbach's alpha value 25 0.854

The overall Cronbach’s alpha value is 0.854, as also shown in the table above. The Cronbach’s alpha for the
entite questionnaire, calculated in SPSS, is 0.854, which exceeds the 0.7 threshold. Therefore, the
questionnaire demonstrates good reliability and can be used to test the research hypotheses. Moreover, the
reliability coefficients for the three variables “knowledge management adoption,” “application of
management accounting methods,” and “company performance” are 0.728, 0.850, and 0.885, respectively, all

exceeding 0.7. Thus, the items for each variable also possess satisfactory reliability.

4| Research Findings
4.1| Analysis of Demographic Data

First, the demographic characteristics of the 134 questionnaire respondents during the research period are
examined using frequency distribution. As shown in Table 2, 62% of respondents are male, and 38% are
female. Regarding age groups, respondents under 30 years old constitute the smallest group at 14%, while
those aged 35 to 40 years represent the largest group with 36% participation. In terms of education, the lowest
proportion (10%) is among those with an associate degree, and the highest proportion (46%) is among those
with a master's degree ot its equivalent. Regarding work expetience, the smallest proportion (11%) is among
individuals with more than 25 years of experience, whereas the largest proportion (52%) is among those with

5 to 15 years of experience.

Table 2. Descriptive statistical results of frequency distribution and
demographic characteristics of respondents.

Demographic Characteristic Abundance Percentage
Gender Male 82 0.62
Female 52 0.38
Total 134 0.100
Less than 30 19 0.14
Age Between 30 and 35 45 0.33
Between 35 and 40 49 0.36
More than 40 21 0.15
Total 134 0.100
Achievements ~ Above diploma 14 0.10
Associate degree 39 0.26
Senior associate degree or equivalent 62 0.46
Doctorate or equivalent 19 0.14
Total 134 0.100
Percentage =~ Demographic Characteristic Abundance  Percentage
Experience Less than 5 years 18 0.13
Between 5 and 15 years 70 0.52
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Between 15 and 25 years 30 0.22
More than 25 years 16 0.11
Total 134 0.100

Table 2. Continued.

4.2 | Model Estimation and Analysis Results

The structural model fit is assessed using Z coefficients, which must be greater than 1.96 to confirm the
significance of all questions and relationships at the 95% confidence level. According to Fig. 2, the Z
significance coefficients for all paths exceed 1.96; therefore, all questions and relationships between variables
are significant at the 95% confidence level. The second criterion for assessing structural model fit in research
is the R? coefficients related to the endogenous (Dependent) latent variables in the model.

These indicate the impact of an exogenous variable on an endogenous variable, with values of 0.19, 0.33, and
0.67 considered thresholds for weak, moderate, and strong R?, respectively (Davari and Reza-zadeh [47]).
According to g 2, the R? values of the endogenous variables, shown inside the blue circles, are all greater
than 0.33. Therefore, the model fit based on the R? criterion is considered good, indicating the model’s high
explanatory powet. Hence, the overall model is statistically significant. In other words, the study's independent
variables collectively predict and explain the dependent variable to an acceptable degree. The model
estimation was conducted using SEM with the PLS approach. The results of the model estimation are
presented in Figs. 2 and 3.
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After evaluating the fit of the measurement models, the research hypotheses are tested in two ways: by
examining the significance of the Z coefficients (T-values) and by analyzing the standardized factor loadings
for the paths corresponding to each hypothesis. This study determines the effects of each independent and
mediating variable on the dependent variable using SEM with the PLS approach, as shown in Figs. 2 and 3.

Suppose the significance level of Z (T-value) for variables in all paths is greater than 1.96.

In that case, the effect of that variable on the dependent variable is significant at the 95% confidence level.
In this case, the next step is to analyze the variable coefficients. If the coefficient sign is positive, it indicates
a direct relationship between the independent and mediating variables and the dependent variable; that is, as
the values of the independent and mediating variables increase, the value of the dependent variable also
increases. Conversely, if the coefficient sign is negative, it indicates an inverse relationship between the
independent and mediating variables and the dependent variable; that is, as the values of the independent and
mediating variables increase, the value of the dependent variable decreases.

4.3 | Testing and Results of Research Hypotheses

A summary of the hypothesis test results, according to Figs. 2 and 3, is presented below. Regarding the first
hypothesis, which states that the adoption of knowledge management is positively related to the application
of management accounting methods, the test results show a p-value of 41.78, which is well below 1.96.
Therefore, there is a significant relationship between knowledge management adoption and the use of
management accounting methods. Given the positive path coefficient, there is a direct relationship between
knowledge management adoption and the application of management accounting methods in this study. The
path coefficient is 0.857, indicating a strong effect. As a result, the hypothesis is accepted with 95%
confidence. The accepted hypothesis means that a 1% increase in knowledge management adoption is
expected to increase the application of management accounting methods by 85.7%. The findings of this
hypothesis align with the research of Wang and Han [37].

Regarding the second hypothesis, which states that the adoption of knowledge management in business leads
to better company performance, the test results show a significance level of 15.29, which is higher than 1.96.
Therefore, there is a significant relationship between knowledge management adoption in business and
company performance. Given the positive path coefficient, this study confirms a direct relationship between
knowledge management adoption in business and company performance. The path coefficient is 0.787,
indicating a strong effect. Consequently, the hypothesis is accepted with 95% confidence. The confidence
interval means that a 1% increase in knowledge management adoption in business is expected to increase the
company’s financial performance by 78.7%. This result is consistent with the findings of Teece [20], Drogoe
et al. [21], Tseng [48], and Cohen and Olsen [49].
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Regarding the third hypothesis, which states that the application of management accounting methods has a
positive relationship with company performance, the test results show a p-value of 5.099, which is greater
than 1.96. Therefore, there is a significant relationship between the use of management accounting methods
and company performance. Given the positive path coefficient, this study confirms a direct relationship
between the application of management accounting methods and company performance. The path coefficient
is 0.578, indicating a moderate effect. Consequently, the hypothesis is accepted with 95% confidence. The
moderate impact means that a 1% increase in the application of management accounting methods is expected
to increase the company’s financial performance by 57.8%. The results of this hypothesis are consistent with
the research of Tyles et al. [34] and Novas et al. [35].

Regarding the fourth hypothesis, which states that knowledge management adoption moderates the
relationship between the application of management accounting methods and company performance, the test
results show that the significance levels of the three paths among the variables—knowledge management
adoption, application of management accounting methods, and company performance—are 41.78, 15.29, and
5.099, respectively, all higher than 1.96. Knowledge management adoption indicates that both the direct effect
of management accounting methods on company performance and the indirect effect of management
accounting methods on company performance through the mediating variable of knowledge management
adoption are significant at the 95% confidence level. Therefore, this hypothesis is confirmed.

On the other hand, the two coefficients 0.85 and 0.78 indicate that the variable "management accounting
methods" indirectly affects the company’s performance variable by 67% (0.85 X 0.78) through the mediating
variable of knowledge management adoption. The mediating variable means that a 1% increase in
management accounting methods is expected to indirectly increase the company’s financial performance via
the mediating effect of knowledge management adoption.

5| Conclusion

In this study, from the perspectives of management accounting indicators and company performance, the
adoption and acceptance of knowledge management were examined to provide evidence on the relationship
between knowledge management adoption and the application of management accounting techniques to the
performance of companies listed on the Tehran Stock Exchange. The model estimation results indicate that
the entire model is statistically significant; in other words, the independent and mediating variables of the
study together meaningfully predict and explain the dependent variable. The research results indicate that
implementing management accounting methods at the organizational level increases the acceptance of
knowledge management. An increase in the acceptance level means that by performing management
accounting tasks, knowledge is added to the organization's general knowledge, where the manner of
development and use of this knowledge as part of the organization's knowledge body, and also the review of
decision-making processes in management accounting from the perspective of knowledge management, and

how knowledge management is used in decision-making are considered.

The study examines how knowledge is collected, processed, distributed, and applied in different decision-
making situations, and how it shifts from everyday to strategic and informational needs, as well as the resulting
decision outcomes. Therefore, considering the results of this study, which show that knowledge management
adoption has a positive relationship with the use of management accounting methods, it is recommended to
managers that, to transform the company into a knowledge-centered institution through knowledge
management technologies and strategies, it is essential first to address the underlying dynamics in the
knowledge economy, knowledge, and knowledge management. Furthermore, the necessary infrastructure for
establishing knowledge management should be considered, and, given available organizational resources,
actions should be taken to reduce obstacles within the organization. As the results showed, the adoption of
knowledge management in business is positively related to company performance. In other words, by applying
knowledge management methods in organizations and companies, their financial performance also improves;
that is, adopting knowledge management in business leads to better company performance. This research
indicates that adopting knowledge management effectively enhances company performance; therefore, it can
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be said that knowledge management processes and activities impact improvements in employees” knowledge,
processes, products, and organizational performance. Strategic management accounting can influence internal
organizational processes through knowledge management activities, reforming them and thereby improving
organizational performance. Improving processes results in greater organizational flexibility, cost reduction,
innovative processes, and product improvements; these changes lead to the emergence of new standards,
norms, values, and structures. Based on the characteristics and indicators of knowledge management, it is
assumed that the role of management accounting as a source of knowledge and a supporting skill for the

organization’s competitive advantage is highly effective.

Accordingly, it is recommended that managers, given the organization's existing capabilities, strengthen
factors related to the creation, acquisition, sharing, and leveraging of knowledge to provide the foundation
for the growth and development of organizational activities. Also, employees should be involved in
organizational decision-making and, as much as possible, their viewpoints and suggestions should be used to
create the necessary conditions for fostering creativity and facilitating the conversion of resources into
benefits.

The research findings showed that the application of management accounting methods is positively related
to company performance. Based on the results of this study, respondents believe that the more companies
can efficiently and effectively use management accounting methods, the greater the positive impact on their
performance. Management accounting methods provide useful information that assists in planning,
controlling, evaluating, and ultimately decision-making, which can positively affect performance. Therefore,
based on the research results, it can be concluded that management accounting information plays an
important role in facilitating communication and coordination among departments. It can improve
relationships, enhance decision-making, strengthen information systems, and build trust across all
departments. With the expansion of new knowledge in management accounting among all employees, a new
knowledge-based organization emerges that, supported by information technology and knowledge

management in organizational processes, becomes a repository of valuable knowledge.

The result of continuous employee innovation is also the improvement of processes and cost reduction,
which help maintain and increase competitive advantage and, consequently, improve organizational
performance. Hence, it is recommended that managers of organizations and companies use output data from
management accounting systems as input for their decision-making models. According to respondents, such
information can be effectively used to make better decisions, plan, control, and evaluate internal
organizational processes. Moreover, holding training sessions strengthens employees’ learning and creative
spitit, providing the necessary conditions to update their work capabilities.

The results show that knowledge management adoption moderates the relationship between the application
of management accounting methods and company performance. Given its progressive and dynamic nature,
knowledge management can help improve an organization's internal methods and processes and assist it in
responding to environmental changes. This intervention, given the cultural, social, economic, political, and
legal conditions surrounding commercial organizations in Iran, and the localization of management
accounting methods and techniques, is highly effective and can contribute to the development and
improvement of these methods and techniques. In fact, the adoption and use of knowledge management
concepts, tools, techniques, and strategies in future transformations aimed at establishing knowledge-based
companies is not simple, as it requires the proper selection of tools and techniques used in a coordinated
manner. This research aims to identify and explain the moderating role of knowledge management in the
effect of applying management accounting methods on the performance of companies listed on the Tehran
Stock Exchange. Since many other factors can be examined in future studies, it is recommended that future
research identify and investigate additional factors that moderate the relationship between knowledge
management and the mentioned outcome. Also, due to the inherent limitations of using questionnaires and
statistical methods, and because the sample included both public and private companies, further studies are
needed to better understand the psychological and behavioral dimensions of managerial variables such as
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knowledge management, organizational trust, and other behavioral variables. Finally, the development,

promotion, and application of knowledge management require studies that also examine its psychological and

behavioral dimensions.

Authors' Contributions

The author carried out all aspects of the research and manuscript preparation. The author has read and

approved the final version of the manuscript.

Conflict of Interest

The authors declare no conflict of interest.

Data Availability

All data are included in the text.

Funding

This research received no specific grant from funding agencies in the public, commercial, or not-for-profit

sectors.

References

(1]

(2]

(3]

(4]

(3]

(7]

(8]

[%]

[10]

[11]

Nikbakht, M. R., & Dianti Deylami, Z. (2014). Management accounting. Tehran: Mehraban Book Publishing
House. (In Persian). https://B2n.ir/pm4340
Ebrahimi, M., & Noornejad Vanoush, V. (2021). Providing a model for developing dynamic marketing
capabilities in small and medium dairy enterprises. Iranian journal of management sciences, 16(61), 147-174.
(In Persian). https://journal.iams.ir/article_348_{9a2b9b00f9b083a275f23e9840a30e4.pdf?lang=en
Mustak, M., Salminen, J., P1¢, L., & Wirtz, J. (2021). Artificial intelligence in marketing: Topic modeling,
scientometric analysis, and research agenda. Journal of business research, 124, 389-404.
https://doi.org/10.1016/j.jbusres.2020.10.044
Rashidi, H., Moussavian, S. D., & Moghaddam., K. (2022). Knowledge management and its role in human
resource development of Kohgiluyeh and Boyer Ahmad civil registry. Human resources education and
improvement, 3(3), 180-202. (In Persian). https://doi.org/10/jtihr.2023.1972952.1112
Jasimee, K. H. Al, & Blanco-Encomienda, F. J. (2023). A SEM-NCA approach towards the impact of participative
budgeting on budgetary slack and managerial performance: The mediating role of leadership style and leader-member
exchange. ArXiv preprint arxiv:2310.09993. https://doi.org/10.48550/arXiv.2310.09993
Novasari, L. (2023). The influence of due professional care, competency, time budget pressure, and work
experience on audit quality (Study of auditors working at Kap Semarang). Journal of management science
(JMAS), 6(1), 157-163. https://doi.org/10.35335/jmas.v6i1.179
Varun Grover, T. H. D. (2001). General perspectives on knowledge management: Fostering a research
agenda. Journal of management information systems, 18(1), 5-21.
https://doi.org/10.1080/07421222.2001.11045672
Seif, M. H., & Karami, and M. (2004). Knowledge management: A strategic approach. Tadbir, (153), 20-24.
(In Persian). https://B2n.ir/rz3695
Hwang, Y., Lin, H., & Shin, D. (2018). Knowledge system commitment and knowledge sharing intention:
The role of personal information management motivation. International journal of information management,
39, 220-227. https://doi.org/10.1016/j.ijinfomgt.2017.12.009
Carneiro, A. (2004). The role of intelligent resources in knowledge management. Information science, 19(3—
4), 77-88. (In Persian). https://www.sid.ir/paper/446944/fa
Sinnaiah, T., Adam, S., & Mahadi, B. (2023). A strategic management process: The role of decision-
making style and organisational performance. Journal of work-applied management, 15(1), 37-50.
https://doi.org/10.1108/JWAM-10-2022-0074



213

Bagherzadeh | Acc. Aud. Appl. 2(3) (2025) 201-215

(12]

[13]

[14]

[15]

[16]

[17]

(18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

[28]

Dzenopoljac, A., Dzenopoljac, V., Muhammed, S., Abidi, O., & Kraus, S. (2024). Intra-organizational
knowledge sharing, ambidexterity and firm performance: Evaluating the role of knowledge quality.
Journal of knowledge management, 28(11), 155-178. https://doi.org/10.1108/JKM-06-2023-0533

Schiller, S. (2010). Management accounting in a learning environment. Journal of accounting & organizational
change, 6(1), 123-148. https://doi.org/10.1108/18325911011025722

Honarpour, A., Jusoh, A., & Long, C. S. (2017). Knowledge management and total quality management: a
reciprocal relationship. International journal of quality & reliability management, 34(1), 91-102.
https://doi.org/10.1108/]JQRM-03-2014-0040

Gold, A. H.,, Malhotra, A., & Segars, A. H. (2001). Knowledge management: An organizational
capabilities perspective. Journal of management information systems, 18(1), 185-214.
https://doi.org/10.1080/07421222.2001.11045669

Zadeh Gorgan, M., & Mohaghegh Zadeh, F. (2011). The effect of innovation capability and knowledge
sharing on innovation performance and marketing performance (Case study: Parsian Bank, Tehran
Province). Scientific journal of modern research approaches in management and accounting, 5(16), 155-176. (In
Persian). https://majournal.ir/index.php/ma/article/view/786

Entezari, A. (2006). Comparison of knowledge culture between the higher institute of management and planning
education and research, faculty of radio and television and the faculty of aviation industry [Thesis]. (In Persian).
https://elmnet.ir/doc/10775883-3242

Donate, M. J., & De Pablo, ]. D. S. (2015). The role of knowledge-oriented leadership in knowledge
management practices and innovation. Journal of business research, 68(2), 360-370.
https://doi.org/10.1016/j.jbusres.2014.06.022

Shaik, A. S, Jain, M., Mendiratta, A., Alarifi, G., & Arrigo, E. (2024). Role of strategic knowledge
management practices in enhancing strategic perspectives of an organisation to improve entrepreneurial
performance. Journal of knowledge management, 28(6), 1648-1675. https://doi.org/10.1108/JKM-04-2023-0300
Teece, D. ]. (1998). Capturing value from knowledge assets: The new economy, markets for know-how,
and intangible assets. California management review, 40(3), 55-79. https://doi.org/10.2307/41165943

Droge, C., Claycomb, C., & Germain, R. (2003). Does knowledge mediate the effect of context on
performance? Some initial evidence. Decision sciences, 34(3), 541-568. https://doi.org/10.1111/j.1540-
5414.2003.02324.x

Mills, A. M., & Smith, T. A. (2011). Knowledge management and organizational performance: A
decomposed view. Journal of knowledge management, 15(1), 156-171.
https://doi.org/10.1108/13673271111108756

Bitkowska, A. (2020). The relationship between business process management and knowledge
management-selected aspects from a study of companies in Poland. Journal of entrepreneurship, management
and innovation, 16(1), 169-193. https://www.ceeol.com/search/article-detail?id=884786

Atkocitiniené, Z. O., Gribovskis, J., & Raudelitiniené, J. (2022). Influence of knowledge management on
business processes: Value-added and sustainability perspectives. Sustainability, 15(1), 68.
https://doi.org/10.3390/su15010068

Sucahyo, Y. G., Utari, D., Budi, N. F. A,, Hidayanto, A. N., & Chahyati, D. (2016). Knowledge management
adoption and its impact on organizational learning and non-financial performance. Knowledge management
& e-learning, 8(2), 387. https://B2n.ir/bj6994

Lin, H. F., & Lee, G. G. (2005). Impact of organizational learning and knowledge management factors on
e-business adoption. Management decision, 43(2), 171-188. https://doi.org/10.1108/00251740510581902
Kordab, M., Raudelitiniené, J., & Meiduté-Kavaliauskiené, 1. (2020). Mediating role of knowledge
management in the relationship between organizational learning and sustainable organizational
performance. Sustainability, 12(23), 10061. https://doi.org/10.3390/su122310061

Malek Hosseini, H., ArabSalehi, M., & Foroghi, D. (2021). The effect of organizational culture on
financial performance through innovative managerial accounting techniques at listed companies in
Tehran Stock Exchange. Financial accounting research, 13(2), 79-100. (In Persian).
https://doi.org/10.22108/far.2021.124780.1668



Explanation of the moderating role of knowledge management in the impact ... 214

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

[39]

[40]

[41]

[42]

[43]

[44]

[45]

[46]

Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable distinction in social psychological
research: Conceptual, strategic, and statistical considerations. Journal of personality and social psychology,
51(6), 1173. https://psycnet.apa.org/doi/10.1037/0022-3514.51.6.1173

Wu, W,, Li, X,, & Surangkana, B. (2024). Mediation effect of knowledge management on the impact of IT
capability on firm performance: Exploring the moderating role of organization culture management.
Frontiers in psychology, 15, 1344330. https://doi.org/10.3389/fpsyg.2024.1344330

Kaplan, R. S. (1983). Measuring manufacturing performance: A new challenge for managerial

accounting research. In Readings in accounting for management control (pp. 284-306). Springer.
https://doi.org/10.1007/978-1-4899-7138-8_14

Lucas, M. (1997). Standard costing and its role in today’s manufacturing environment. Management
accounting London, 75, 32-37. https://B2n.ir/fr3202

Pires, R, Alves, M. C. G., & Fernandes, C. (2023). The usefulness of accounting information and
management accounting practices under environmental uncertainty. Journal of risk and financial
management, 16(2), 102. https://doi.org/10.3390/jrfm16020102

Tayles, M., Bramley, A., Adshead, N., & Farr, J. (2002). Dealing with the management of intellectual capital
the potential role of strategic management accounting. Accounting, auditing & accountability journal, 15(2),
251-267. https://doi.org/10.1108/09513570210425574

Novas, J. C., Sousa, A., & Alves, M. D C. (2012). On the relations between management accounting systems
and intellectual capital: Evidence for Portuguese companies. CEFAGE-UE working paper, 13, 1-28.
https://B2n.ir/sd8644

Barreto, A., Gomes, P., Quesado, P., & O’Sullivan, S. (2025). Advancements in management accounting
and digital technologies: A systematic literature review. Accounting, finance & governance review, 34(9), 1-
47. https://doi.org/10.52399/001¢.137301

Wang, D. H. M., & Huynh, Q. L. (2013). Mediating role of knowledge management in effect of
management accounting practices on firm performance. Journal of knowledge management, economics and
information technology, 3(3), 1-25. https://B2n.ir/jk9337

Javadi, M. H. (1992). Basic issues of management accounting in Iran. Accountant magazine, 89, 23. (In
Persian). https://ensani.ir/file/download/article/20101103092824-1.pdf

Jones, C. L. E., Hancock, T., Kazandjian, B., & Voorhees, C. M. (2022). Engaging the avatar: The effects of
authenticity signals during chat-based service recoveries. Journal of business research, 144, 703-716.
https://doi.org/10.1016/j.jbusres.2022.01.012

Ogundajo, G. O., & Nyikyaa, P. T. (2022). Management accounting practices and performance of listed
manufacturing companies in Nigeria. International journal of management excellence, 16(2), 2299-2311.
https://doi.org/10.17722/ijme.v16i2.1236

Nielsen, S. (2023). Business analytics: An example of integration of TD-ABC and the balanced scorecard.
International journal of productivity and performance management, 72(8), 2197-2224.
https://doi.org/10.1108/I[JPPM-05-2020-0244

Ajibolade, S. O., Arowomole, S. S. A., & Ojikutu, R. K. (2010). Management accounting systems, perceived
environmental uncertainty and companies’ performance in Nigeria. Journal of management research, 4(2),
1-11. https://ir.unilag.edu.ng/handle/123456789/2453

Williams, J. J., & Seaman, A. E. (2002). Management accounting systems change and departmental
performance: The influence of managerial information and task uncertainty. Management accounting
research, 13(4), 419-445. https://doi.org/10.1006/mare.2002.0199

Zhou, Y., & Wei, Q. (2021). How management accounting affect firm performance? E3S web of conferences
(Vol. 253, p. 3011). EDP Sciences. https://doi.org/10.1051/e3sconf/202125303011

Chen, S, & Yu, D. (2024). Exploring the impact of knowledge management capability on firm
performance: The mediating role of business model innovation. Kybernetes, 53(10), 3591-3620.
https://doi.org/10.1108/K-01-2023-0166

Tahvildari, P. (2023). Investigating the impact of management accounting tools on the financial

performance of companies listed on the Tehran Stock Exchange. Scientific journal of modern research



215

Bagherzadeh | Acc. Aud. Appl. 2(3) (2025) 201-215

[47]

(48]

[49]

approaches in management and accounting, 7(24), 1307-1318. (In Persian).
https://www.majournal.ir/index.php/ma/article/view/1953

Davari, A., & Rezazadeh, A. (2014). Structural equation modeling with PLS software. Jihad Daneshgahi
Publishing Organization. (In Persian). https://B2n.ir/xd9736

Tseng, S. M. (2014). The impact of knowledge management capabilities and supplier relationship
management on corporate performance. International journal of production economics, 154, 39-47.
https://doi.org/10.1016/j.ijpe.2014.04.009

Cohen, J. F.,, & Olsen, K. (2015). Knowledge management capabilities and firm performance: A test of
universalistic, contingency and complementarity perspectives. Expert systems with applications, 42(3), 1178-
1188. https://doi.org/10.1016/j.eswa.2014.09.002



